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The model itself is not new – however  
we have discovered new ways of thinking 

about 70/20/10. We are seeing greater 
business results from organizations that 
are approaching it in a more unique way.

Organizations todOrganizations today are assessing their 
ability to drive greater individual and 

organizational performance with their 
learning strategy, which is why more 

organizations are looking to incorporate 
the 70/20/10 framework into their 

blended learning strategies. 

© 2015 Brandon Hall Group. Not for distribution. 



© 2015 Brandon Hall Group. Not for distribution. 



© 2015 Brandon Hall Group. Not for distribution. 



© 2015 Brandon Hall Group. Not for distribution. 



© 2015 Brandon Hall Group. Not for distribution. 



© 2015 Brandon Hall Group. Not for distribution. 



© 2015 Brandon Hall Group. Not for distribution. 



© 2015 Brandon Hall Group. Not for distribution. 



Embedded 
Learning is 
Essential

70/20/10
a f resh perspective

How often would you expect your 
individual contributor population, on 

average, to need to connect with 
learning resources to effectively 

perform their job?

WEEKLY, OR 
MORE OFTEN
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61%



SUMMARY
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Contact us with questions or inquiries to 
success@brandonhall.com

Connect with us via Twitter
@BrandonHallGrp

For more information, visit us at 
www.brandonhall.com
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