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Brandon Hall Group’s 2018 Candidate Experience Study asked responding organizations to rate the

experience they offer job candidates; 48% said their candidate experience was effective/very effective

and 52% said it was not at all effective or somewhat effective. The two groups often had very different

impressions about the candidate experience they offer.
 

The percentages below reflect the perspective of
organizations that rated their candidate experience
Effective or Very Effective.

 

The percentages below reflect the perspective of
organizations that rated their candidate experience

Not at All Effective or Somewhat Effective.
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Candidate Experience is  
essential/critical to the organization.

  
All candidate levels  

(executive, senior leaders, entry-level etc.)  
receive about the same level of candidate care.

  
All function levels  

(sales, finance, operations etc.)  
receive about the same level of candidate care.

  
Less than one-tenth of candidates  

dropped out of the recruiting/hiring process.
  

My organization does not measure  
candidate experience and does not plan to.

  
Our candidate communications are  

targeted to the interests of candidates.
  

Our candidate communications are nicely
branded, well-designed with compelling content.

  
Our job postings accurately  

and clearly convey job requirements  
and expectations for the position.

  
Our employer brand messaging  

is conveyed both internally to employees  
and externally to potential candidates.

  
Our employer brand messaging  

authentically reflects the organization’s
Employee Value Proposition (EVP).

  
Our online application can easily  

be completed from a mobile phone.
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Increased Year-over-Year Key Performance Indicators
 

Quality Hires
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Increased Employee
Retention
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Increased Employee
Engagement
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