Brandon Hall KnowledgeGraphic

REWARDS & RECOGNITION TECHNOLOGY: WHAT BUYERS WANT

This KnowledgeGraphic, based on Brandon Hall Group’s 2017 Rewards & Recognition
Study, shows what organizations of all sizes are looking for from a rewards and recognition
solution in terms of functions, provider competencies, and desired business impact.
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Most Improved Outcomes Since Technology Implementation
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Top 10 Critical/Important Technology Features
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Top 10 Critical/Essential
Technology Provider Competencies
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